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 »Our TV stations reach millions 
of people every day — 

that constitutes a social 
responsibility.«

 
Annette Kümmel, SVP Governmental Relations & Regulatory Affairs, 

ProSiebenSat.1 Media SE
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Independent Assurance Report

To the Management Board of ProSiebenSat.1 Media SE, Unterföhring

We have been engaged to perform an independent limited assurance engagement 

on selected indicators for the business year 2015, including the explanatory notes, 

published in the “Public Value and Sustainability at ProSiebenSat.1” report (further 

“the Report”) of ProSiebenSat.1 Media SE, Unterföhring (further “ProSiebenSat.1”).

The following selected indicators are in the scope of our assurance engagement:

>	 GRI G4-EN15 and GRI G4-EN16: Direct greenhouse gas emissions (Scope 1) and 	

	 indirect energy related greenhouse gas emissions (Scope 2).

>	 GRI G4-EN17: Other indirect greenhouse gas emissions (Scope 3) from upstream 	

	 and downstream value-added steps for the categories “Waste generated in 

	 operations”, “Fuel and energy related activities not included in scope 1 or 2”, 		

	 “Business travel” and “Employee commuting”.

Management’s Responsibility for the Report

The legal representatives of ProSiebenSat.1 are responsible for the preparation of the 

Report in accordance with the Reporting Criteria. The selected indicators are orientated 

towards the principles and standard disclosures of the G4 Sustainability Reporting 

Guidelines of the Global Reporting Initiative, the Corporate Accounting and Reporting 

Standard (Scope 1 and 2) and the Corporate Value Chain Standard (Scope 3) of World 

Resources Institute/World Business Council for Sustainable Development, supported by 

internal guidelines as presented in the explanatory notes, as Reporting Criteria.

This responsibility includes the selection and application of appropriate methods to pre-

pare the Report and the use of assumptions and estimates for individual qualitative and 

quantitative sustainability disclosures which are reasonable under the circumstances. 

Furthermore, this responsibility includes designing, implementing and maintaining 

systems and processes relevant for the preparation of the Report in a way that is free of 

— intended or unintended — material misstatements.

Independence and Quality Assurance on the Part of Auditing Firm

We have complied with the independence and other ethical requirements of the Code 

of Ethics for Professional Accountants issued by the International Ethics Standards 

Board for Accountants (IESBA-Code), which is founded on fundamental principles of 

integrity, objectivity, professional competence and due care, confidentiality and pro-

fessional behavior. 

G4–33

Assurance
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The quality assurance system of the KPMG AG Wirtschaftsprüfungsgesellschaft is 

based on the International Standard on Quality Control 1 „Quality Control for Audit, 

Assurance and Related Service Practices“ (ISQC 1) and, in addition on national statu-

tory requirements and professional standards, especially the Professional Code for 

Certified Accountants as well as the joint statement of WPK (Chamber of Public 

Accountants) and IDW (Institute of Public Auditors in Germany): Requirements for 

quality assurance in the auditing practice (VO 1/2006).

Practitioner’s Responsibility

Our responsibility is to express a conclusion based on our work performed and the evi-

dences obtained on the selected indicators. 

Nature and Extent of the Assurance Engagement

We conducted our work in accordance with the International Standard on Assurance 

Engagements (ISAE) 3000 (Revised): “Assurance Engagements other than Audits or 

Reviews of Historical Financial Information” and the International Standard on Assu-

rance Engagements (ISAE) 3410: “Assurance Engagements on Greenhouse Gas State-

ments” of the International Auditing and Assurance Standards Board (IAASB). These 

standards require that we comply with our professional duties and plan and perform 

the assurance engagement to obtain a limited level of assurance to preclude that the 

above mentioned selected indicators are not prepared, in all material respects, in 

accordance with the aforementioned Reporting Criteria. In a limited assurance 

engagement the evidence gathering procedures are more limited than in a reasonable 

assurance engagement and therefore less assurance is obtained than in a reasonable 

assurance engagement. The choice of audit procedures is subject to the auditor’s own 

judgement. This includes the assessment of the risk of material misstatement in the 

Report under consideration of the Reporting Criteria.

Within the scope of our engagement, we performed amongst others the following 

procedures when conducting the limited assurance:

>	 An evaluation of methods and boundaries used for the calculation of the carbon 	

	 footprint.

>	 An evaluation of the design and implementation of the systems and processes for the 

	 collection, processing and control of selected indicators of the carbon footprint included

	 in the scope of this engagement, including the consolidation of the data.

>	 Interviews with relevant staff at Group level responsible for providing the data, carrying 	

	 out internal control procedures and consolidating the data.
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>	 Evaluating internal and external documentation to determine whether the selected 	

	 indicators are supported by sufficient evidence and presented in an accurate and 	

	 balanced manner.

>	 Visits to the headquarters in Unterföhring in order to evaluate the local data 

	 collection and reporting process as well as the reliability of data.

>	 Analytical assessment of data and trends which were consolidated on Group level 	

	 and reported by sites and national subsidiaries.

>	An evaluation of the overall presentation of the selected indicators, including the 	

	 explanatory notes, in the Report.

Conclusion

Based on the procedures performed and evidences received to obtain limited assu-

rance, nothing has come to our attention that causes us to believe that the selected 

indicators, including the explanatory notes, for the business year 2015 are, in all mate-

rial respects, not prepared in accordance with the Reporting Criteria.

Recommendations

Without affecting the conclusion above, we recommend to further increase the coverage 

of measured data within the Group.

This assurance report is issued based on an assurance engagement agreed upon with 

ProSiebenSat.1. The assurance engagement to obtain limited assurance is issued on 

purpose of ProSiebenSat.1 and the assurance report is solely for information purposes 

of ProSiebenSat.1 on the results of the assurance engagement. This assurance report 

must not be used as basis for (financial) decision-making by third parties of any kind. 

We have responsibility only towards ProSiebenSat.1. We do not assume any responsibi-

lity for third parties.

Munich, June 29, 2016

KPMG AG

Wirtschaftsprüfungsgesellschaft

Simone Fischer				    ppa. Christian Hell

Wirtschaftsprüferin

[German Public Auditor]
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Glossar

A

Addressable TV

Addressable TV describes the opportunity to broad-

cast digital advertising in linear television program-

ming selectively — i.e. nationally, regionally or accor-

ding to target group — on internet-connected TV sets 

by means of HbbTV technology. It thus combines the 

reach of the television mass medium with the targeted 

addressability of the online world.

C
Carbon dioxide equivalent (CO2 equivalents)

CO2 (carbon dioxide) equivalent is the universal unit of 

measurement used to compare the emissions from 

various greenhouse gases (GHG) based on their global 

warming potential (GWP). The CO2 equivalent for a gas 

is determined by multiplying the metric tons of the gas 

by the associated GWP.

Carbon Disclosure Project (CDP)

The Carbon Disclosure Project is an independent 

non-profit organization that compiles companies’ 

climate-related information for analysts and investors. 

The CDP maintains what has become the world’s 

largest database of its kind. 

Carbon footprint

The carbon footprint is the sum of greenhouse gas 

emissions for a specified entity — e.g. a company, 

a person, a product or a service — measured in CO2 

equivalents.

Climate Change

Changes in the global and also regional climate. 

Among others, it is caused by the human influence on 

the environment.

Compliance 

Compliance is part of corporate governance. It refers 

to compliance with laws, directives, and voluntary 

codes within the company.

Corruption 

Corruption is ‘the abuse of entrusted power for private 

gains’ and can be instigated by individuals or organiza-

tions. In the Guidelines, corruption includes practices 

such as bribery, facilitation payments, fraud, extortion, 

collusion, and money laundering. It also includes an 

offer or receipt of any gift, loan, fee, reward, or other 

advantage to or from any person.

E

Emission

Emissions are waste given to the environment from 

production, distribution and consumption. They are 

often limited to pollutants (emissions). Also refer to 

greenhouse gases.

ESG indicators

ESG stands for Environmental Social and Governance 

and refers to a set of criteria/indicators which 

investors apply to screen companies regarding their 

environmental, social and governance responsibility.  

G

Geothermal

Geothermal is the heat, stored in the accessible parts 

of the earth’s crust. It is a renewable energy. 

German Federal Data Protection Act (Bundes-

datenschutzgesetz BDSG)

Among other things, the German Federal Data Protec-

tion Act (together with the states’ data protection 

laws) governs the treatment of personal data that is 

processed in information and communication systems 

or manually. 

German Teleservices Act (Telemediengesetz TMG)

The German Teleservices Act regulates the conditions 

of all telemedia in Germany. Moreover it is one of the 

key requirements of internet law.

Global Reporting Initiative (GRI)

The GRI Sustainability Reporting Guidelines offer 

Reporting Principles and Standard Disclosures for the 

preparation of sustainability reports by organizations, 

regardless of their size, sector or location. The Guide-

lines are developed through a global multi-stakeholder 

process involving representatives from business, labor, 

civil society, and financial markets, as well as auditors 

and experts in various fields.



G 

Governance

Governance, or Corporate Governance, refers to the 

legal and factual framework for managing and moni-

toring companies.

Greenhouse Gas (GHG)

Greenhouse gases are gaseous components in the 

atmosphere (natural and anthropogenic) which 

absorb thermal infrared radiation and radiate again. 

Greenhouse gas lifts the average temperature and 

leads to a change of climate.

Greenhouse Gas Protocol (GHGP)

The Greenhouse Gas Protocol is a globally recognized 

standard regarding the quantification and manage-

ment of greenhouse gas emissions. The reporting 

standards for the implementation of projects to 

reduce emissions are jointly developed by businesses, 

governments, and NGOs under the leadership of the 

World Resources Institute (WRI) and the World 

Business Council for Sustainable Development 

(WBCSD).

M
Material Aspects 

Material Aspects are those that reflect the organizati-

on’s significant economic, environmental and social 

impacts; or that substantively influence the assess-

ments and decisions of stakeholders. To determine if 

an Aspect is material, qualitative analysis, quantitative 

assessment and discussion are needed.

Media literacy

Media literacy is the capability to understand media 

and the content of media and to use media in a

competent way to one’s own goals and needs.

O
Order processing Agreements 

If personal data is collected, processed, or used by a 

commissioned third party, the commissioning com-

pany (client) must enter into an order processing 

agreement with the service provider (contractor) 

under Section 11 BDSG in which all the rights, obliga-

tions, and measures between the two parties are 

defined.

R

Renewable energy

Energy sources, which can be regenerated by ecologi-

cal cycles in a short time. This include geothermal 

energy, wind energy, solar power, waterpower, and 

biomass. 

S 
Scope 

In the public value reporting, scopes are categories 

that classify emissions regarding their type and their 

relation to the value chain. The scopes are distinguis-

hed in direct emissions (Scope 1), indirect emissions 

(Scope 2) and emissions in the upstream and down-

stream value creation stages (Scope 3).

Scope of Consolidation

The full group of entities to be included in the consoli-

dated financial statements.

Stakeholders

Stakeholders are defined as entities or individuals that 

can reasonably be expected to be significantly affected 

by the organization’s activities, products, and services. 

Stakeholders can include those who are invested in the 

organization (such as employees, shareholders, 

suppliers) as well as those who have other relationships 

to the organization (such as vulnerable groups within 

local communities, civil society).
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This report contains standard disclosures from the fourth generation (G4) guidelines of the Global Reporting 

Initiative (GRI) on sustainability reporting and the Sector Supplement for the media sector.

We report the appropriate GRI indicators for the aspects we consider material; reported indicators are not yet 

covered fully in some cases. We currently make no disclosures on certain indicators because we are still exami-

ning their relevance, there are currently no available data, or we do not report on them publicly for commercial 

or legal reasons. Indicators that apply to the media sector according to GRI are abbreviated with an M. The standard 

disclosures subjected to an external audit are identified with an P.

The page numbers in the 2015 Annual Report (AR) and in this sustainability report always refer to the start of the 

respective chapter in which the standard disclosures are presented.

Standard 	 Content and Notes	 Page
Disclosures		

Strategy and analysis

G4-1	 Declaration by Executive Board	 04

Organizational profile

G4-3	 Name of company	 11 

G4-4	 Brands, products and services	 11, AR 84

G4-5	 Headquarter of company	 11

G4-6	 Countries of operation	 11, AR U3

G4-7	 Ownership and legal form	 11, AR 74

G4-8	 Relevant markets  	 11, AR 130

G4-9	 Scale of company	 11, AR 103, 116, 130

G4-10	 Human resources figures	 107

G4-11	 Collective bargaining agreements	 107

G4-12	 Supply chain	 13, AR 99

G4-13	 Changes during the reporting period	 AR 132

G4-14	 Precautionary approach/principle	 104

G4-15	 Charters, principles, or other initiatives	 92, 107

G4-16	 Memberships of associations	 13, 98

General Standard Disclosures

G4–20, G4–21, G4–32,
G4–33
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Standard 	 Content and Notes	 Page
Disclosures

		

Identified material aspects and boundaries

G4-17	 Scope of consolidation	 AR 216, 308

G4-18	 Report content and principles	 13

G4-19	 Material aspects	 13

G4-20	 Aspect boundary within company	 125

G4-21	 Aspect boundary outside company	 125

G4-22	 Restatements of information	

	 P7S1 oriented in this report for the first time on the guidelines of the GRI.	

G4-23	 Changes in aspects	

	 P7S1 oriented in this report for the first time on the guidelines of the GRI.	

Stakeholder engagement

G4-24	 Stakeholder groups	 13

G4-25	 Identification and selection of stakeholders	 13

G4-26	 Stakeholder engagement	 13

G4-27	 Topics and concerns of stakeholders	 13

Report profile

G4-28	 Reporting period	 10

G4-29	 Publication of previous report	 10

	 P7S1 oriented in this report for the first time on the guidelines of the GRI.	

G4-30	 Reporting cycle	 10

G4-31	 Contact person	 128

G4-32	 GRI	 10, 125

G4-33	 External assurance	 10, 104, 120, 125, AR 303

Governance

G4-34	 Governance structure of company	 13, 92, AR 86

Ethics and integrity

G4-56	 Codes of conduct and codes of ethics	 72, 81, 92

General Standard Disclosures
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DMA 	 Content	 Boundaries	 Page
and Indicator	

Public Value

DMA	 Disclosures on management approach		  04, 13

M4	 Dissemination of information	 outside P7S1	 65, 92

M7	 Media literacy	 outside P7S1	 28

Governance and Compliance

DMA	 Disclosures on management approach		  92  

G4-SO3	 Corruption risks	 P7S1	 92

G4-SO4	 Anti-corruption	 P7S1	 92

G4-SO5	 Incidents of corruption	 P7S1	 92

G4-SO7	 Anti-competitive behavior and violations of anti-trust and monopoly legislation	 P7S1	 92

G4-PR7	 Non-compliance with regulations and voluntary codes concerning marketing communication	 P7S1	 92

G4-PR8	 Breaches of customer privacy and losses of customer data	 P7S1 + outside P7S1	 92 

Digitalization and innovation

DMA	 Disclosures on management approach		  98

Climate and environmental protection

DMA	 Disclosures on management approach		  104

G4-EC2	 Financial implications due to climate change	 P7S1 + outside P7S1	 104

G4-EN3	 Energy consumption within company	 P7S1	 104

G4-EN15	 Direct CO2 emissions (scope 1)A	 P7S1 	 104

G4-EN16	 Energy indirect CO2 emissions (scope 2)A	 P7S1	 104

G4-EN17	 Other indirect CO2 emissions (scope 3)A	 outside P7S1	 104	

Employees and diversity

DMA	 Disclosures on management approach		  107

G4-LA1	 New employees hires and employee turnover	 P7S1	 107

G4-LA2	 Benefits	 P7S1	 107

G4-LA3	 Return to work and retention rates	 P7S1	 107	

G4-LA4	 Minimum notice periods regarding operational changes	 P7S1	 107	

G4-LA5	 Formal joint management-worker health and safety committees	 P7S1	 107	

G4-LA6	 Rates of injury	 P7S1	 107	

G4-LA7	 Workers with high incidence or high risk of diseases	 P7S1	 107	

G4-LA8	 Health and safety topics 	 P7S1	 107	

G4-LA10	 Programs for skills management and lifelong learning	 P7S1	 107

G4-LA11	 Performance and career development reviews	 P7S1	 107	

G4-LA12	 Composition of governance bodies and breakdown of employees per employee category	 P7S1	 107	

G4-LA13	 Renumeration of women and men	 P7S1	 107	

Other aspects

G4-EC1	 Directly generated and distributed economic value	 P7S1 + outside P7S1	 13

M6	 Audience interaction	 P7S1 + outside P7S1	 13

Specific Standard Disclosures
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Press

ProSiebenSat.1 Media SE 

Corporate Communications

Medienallee 7 

85774 Unterföhring

Phone +49 [89] 95 07 — 11 45 

Fax +49 [89] 95 07 — 11 59

Forward-looking statements

This report contains forward-looking statements regarding ProSiebenSat.1 Media SE and ProSiebenSat.1 Group. 

Such statements may be identified by the use of such terms as “expects,” “intends,” “plans,” “assumes,” “pursues 

the goal,” and similar wording. Various factors, many of which are outside the control of ProSiebenSat.1 Media SE, 

could affect the Company’s business activities, success, business strategy and results. Forward-looking state-

ments are not historical facts, and therefore incorporate known and unknown risks, uncertainties and other 

important factors that might cause actual results to differ from expectations. These forward-looking statements 

are based on current plans, goals, estimates and projections, and take account of knowledge only up to and inclu-

ding the date of preparation of this report. Given these risks, uncertainties and other important factors, ProSie-

benSat.1 Media SE undertakes no obligation, and has no intent, to revise such forward-looking statements or 

update them to reflect future events and developments. Although every effort has been made to ensure that the 

provided information and facts are correct, and that the opinions and expectations reflected here are reasonable,

ProSiebenSat.1 Media SE assumes no liability and offers no warranty as to the completeness, correctness, ade-

quacy and/or accuracy of any information or opinions contained herein.

Governmental Relations & 

Regulatory Affairs

Phone +49 [89] 95 07 —  23 00

Fax +49 [89] 95 07 —  23 02

E-Mail: sustainability@prosiebensat1.com

Published by

ProSiebenSat.1 Media SE 

Medienallee 7 

85774 Unterföhring

Phone +49 [89] 95 07 — 10

Fax +49 [89] 95 07 — 1 1 21

www.ProSiebenSat1.com

HRB 219 439 AG München
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G4–31

Photo Credits: page 4: © Enno Kapitza // page 6: © Edward Beierle, © Nick Ash, © Marvin Langer and Niclas Neumann, © Andreas 
Hantschke // page 7: © Edward Beierle, Illustration © Bernd Schifferdecker // page 8: © ProSiebenSat.1 // page 19: © Deutsche 
Kinder- und Jugendstiftung // page 20: © Edward Beierle // page 22: © Oliver Rath // page 23-26: © Edward Beierle // page 27: 
© SAT.1 // page 28: © Marvin Langer and Niclas Neumann // page 31–33: © SAT.1/Britta Krehl // page 35: © Hilfetelefon Gewalt gegen 
Frauen // page 37: © SAT.1/Britta Krehl // page 38: Photo of Malala © Getty Images/Kirk McKoy // page 38: © sixx // page 39: © The 
Boston Consulting Group // page 41: © Dirk Bruniecki // page 42: © Edward Beierle // page 44: © ProSieben/Arne Weychardt 
page 45: © Edward Beierle // page 47: © Leonhard Lenz, © ProSiebenSat.1 // page 48-55: © Nick Ash // page 56: © Jambo Bukoba 
page 59: © Dirk Bruniecki // page 60- 61: © Jambo Bukoba // page 62: © Dirk Bruniecki // page 63: © Jambo Bukoba, © Clemens 
Mulokozi // page 64: © Jambo Bukoba // page 65: Illustration © LNTR // page 66-69: © Andreas Hantschke // page 70: © ProSieben 
page 72-77: Illustrations Water © Anna Maria Kiosse // page 78: © Ulf Büschleb // page 80: © kabel eins // page 81: © ProSieben 
page 82: © SAT.1/Claudius Pflug // Seite 84-87: Illustrations © Bernd Schifferdecker // page 88: © SAT.1/Claudius Pflug // page 89: © 
SAT.1/Michael Colella // page 90: © Dirk Bruniecki // page 113, page 115: © Dirk Bruniecki // page 116, page 117: © Dirk Bruniecki 
page 118: © Edward Beierle

Editorial Information and Contact


