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HEROES

LIKE US

The “Junge Helden," or “Young Heroes", raise awareness for organ donation — supported by a raft of
celebrity helpers. “The decision makes the difference” is the motto the nonprofit uses to motivate
people in the prime of life to think about death.

There are some topics you don't normally mention in
the same breath: clubbing and organ donation, for
example. But that doesn't apply to the Young Heroes.
They take their message to clubs, schools, sports
events — wherever young people gather to live their
lives to the fullest.

The parties are legendary, not to mention star-stud-
ded. German TV personalities Jirgen Vogel and Joko
Winterscheidt are welcoming the guests, handing
them flyers and organ donor cards. TV host Johanna
Klum and actor Florian Lukas are behind the bar mix-
ing drinks while the Berlin band Beatsteaks deejay. All
of them are committed supporters of the cause, many
since its very beginning. "At the ‘club full of heroes,"it's
all about having a good time together and taking away

Celebrity supporters: TV host
Klaas Heufer-Umlauf and actor
Jirgen Vogel (r.)

an awareness of the need for organ donation,” says
Angela Ipach, who heads the nonprofit her sister
Claudia Kotter founded in 2003.

The association aims to raise awareness among

young people in a non-judgmental way
Young Hero describes Claudia Kotter to a tee. She suf-
fered from the rare autoimmune disease scleroderma,
which causes organs and connective tissue to harden.
When she was just 20 years old, the disease affected
her lungs, so she needed a transplant urgently. In the
end, it took four long years before she finally received
a new organ. But she never lost heart. Working with
her family and friends, she launched the Young
Heroes as her very personal way of sparking debate
about organ donation. Pursuing her mission without
proselytizing, she approached her project with enjoy-
ment, her incredible powers of persuasion, and a zest
for life.

"She was a love letter to life itself,” Angela Ipach says
of her sister. Her credo, "Always give it a shot," helped
her lead a very active and intense life despite her
illness. "It was Claudia who taught me that organ
donation is more about life than death,” says TV host
Klaas Heufer-Umlauf, a longtime supporter of the
association. Still, both sides of the coin are always
present, as symbolized by the organization's logo: a
battery with positive and negative poles.

Claudia Kotter lived with the donor organ for four
years — time she dedicated to spreading the word
about her cause. In the end, it was her heart that gave
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» ANYONE WHO FACES
THE FACT OF DEATH AND

TAKES THE TIME TO MAKE

A PERSONAL CHOICE IS
A HERO.K anceLa ipacH

EVERY DONATION COUNTS

10,000

people are wainting for a life-saving
organ transplant

877

There were 877 organ donors in Germany in 2015

81

percent of the Germans are basically
willing to donate organs

32

percent have an organ donor card

Source: DSO (Status: April 2016), Eurotransplant
(Status: March 2016), BZgA (Status: June 2016)

out. She died in June 2011, at the age of 30. Now her
sister carries on her work along with a core team of
seven members, who cover the major regions in Ger-
many. They are supported by another 40 or so volun-
teers, performing tasks such as reaching out to initiate
dialog with students and teachers.

They all share the goal of getting young people to take
a stand on organ donation. According to Ipach, “The
most important thing is getting a card.” She feels that
anyone who faces the fact of death and takes the time
to make a personal choice is a hero. "Even if you've
checked 'no’ on the donor card,” she adds, because
that takes the burden of making a tough decision off
your loved ones.

Many people want to help but not enough have a
donor card

The latest survey by the Federal Centre for Health
Education in Germany demonstrates just how crucial
this is: While four out of five Germans voice a positive
opinion about organ donation, only a third actually
have a card. "The discrepancy proves that a big
amount of persuading is still needed,” German Fed-
eral Minister of Health Hermann Grohe says.

Raising awareness is also the aim of the movie Ent-
scheidend ist die Entscheidung (The Decision Makes
the Difference). Two years in the making, it pre-
miered at the CinemaxX Berlin in late June 2015. The
film provides information about organ donation in
Germany in authentic silver-screen style. Winter-
scheidt and Heufer-Umlauf narrate alongside actors
Jurgen Vogel and Fahri Yardim. Years ago, Vogel met
Claudia Kotter for the first time when he bumped into
her at Berlin's Café Einstein and stopped to chat. She
made the most of the encounter and sent him a very
personal letter to which he reacted promptly, becom-
ing a Young Hero and later a close friend. The actor is
also personally affected, having saved his sister’s life
with a marrow donation.

The educational film is now also available on DVD, so
schools and other institutions can use it. SAT.1 showed
clips from the movie on an organ-donation theme day
where the Young Heroes teamed up with the German
Federal Ministry of Health. The theme day event
kicked off with the SAT.1 drama Zwei Leben. Eine Hoff-
nung. (Two Lives. One Hope.). Lead actress Annette
Frier is pleased that the film has turned a stronger
spotlight on transplants and the growing number of
donors: “I've talked about organ donation with friends
and acquaintances, and what I've learned is that there
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Bavaria's Minister of Health Melanie Huml (center) and German Federal Minister of
Health Hermann Gréhe join Young Heroes Lydia Basu, Geraldine Laprell, and Anna
Barbara Sum (I-r) at their information stand

»THE SAT1FILM IS A MOVING WAY TO
GENERATE PUBLICITY FOR THIS
IMPORTANT ISSUE.«

HERMANN GROHE
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is a huge information gap out there. It's good that we
made this movie." And it had quite an impact: On the
day it aired, the German Organ Transplantation Foun-
dation and its organ donation hotline logged nearly
twice their usual number of calls. As for Frier, she has
made her decision: "Donating organs is a very per-
sonal choice that everyone has to make on their own.
But for me, it's a resounding 'yes'!"

Some 25,000 organ donor cards are issued annually
by the Young Heroes. They stage an average of two ini-
tiatives each month, such as in June on the nationwide
Organ Donation Day held at Munich's Marienplatz,
which was also promoted by SAT.I1. The nonprofit's
future plans include better networking, greater collabo-
ration with other organizations, and more appearances
promoting donation along with governmental organiza-
tions such as the State Center for Health Promotion in
Rhineland-Palatinate and Bavaria's Alliance for Organ

Donation. The Young Heroes have already racked up
over 10,000 likes from Facebook fans. Among them
was actress, producer, and author Charlotte Roche,
who recently went on her own heroic mission and had
the front of a donor card tattooed on her lower arm
along with the association's logo. Organ donation is an
issue that gets under your skin. <

=

www.prosiebensatl.com/en/sustainability/public-value/building-knowledge
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Angela Ipach (top) continues her sister
Claudia Kotter's work. The founder of the Young
Heroes association died in 2011.

The decision makes the difference

Angela Ipach and a seven-member team run the Young Heroes, the nonprofit her sister Claudia Kotter
founded in 2003. Their goal is to educate about organ donation and raise awareness, especially among the
younger generation. Not attempting to talk people into becoming donors, the group considers anyone a hero
who faces up to the fact of death and takes the time to make a personal choice.

They take their education efforts out into the real world, organizing parties, debating at schools, and even
shooting a short, upbeat film with German TV stars Joko & Klaas, as the duo is best known.

CR

=

www. junge-helden.org
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Generating publicity

SAT.1 declared March 8, 2016 its organ donation theme day — and partnered with the Young Heroes, the
German Federal Ministry of Health, and the German Organ Transplantation Foundation (DSO).

In the prize-winning SAT.1drama Zwei Leben. Eine Hoffnung. Annette Frier plays a transplant surgeon
fighting to save the lives of two young patients who are waiting for donor livers. When potentially fatal
complications arise during an operation, serious decisions have to be made. In the end, one young sufferer goes
back on the waiting list. Just like 10,000 sick people in real life. The desperate need for donor organs is
examined in depth in the event documentary Bei Anruf Herz (Dial H for Heart). “The primary aim of the theme
day was getting viewers to recognize their obligation to take a stand,” SAT.1 Managing Director
Kaspar Pflliger says. Mission accomplished: On the air date, the German Organ Transplantation Foundation and
its organ donation hotline logged 96 percent more calls than on the same day a week earlier, as German Federal
Minister of Health Hermann Grohe emphasized in a thank-you letter. On the nationwide Organ Donation Day,
moviegoers could watch Zwei Leben. Eine Hoffnung. for free in theaters. And Gréhe joined Frier and SAT.1
at Munich's Marienplatz to promote organ donation. Gréhe is positive that “the film is a moving way to generate
publicity for this important issue.”
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Marvin Langer and Niclas Neumann (right) won
second place in the SchoolsON contest with their
cell phone test.

OOT TO

Video contest improves media literacy

WIN

T

The winning videos are aired on
ProSieben.



ProSiebenSat.1 Group / OUR RESPONSIBILITY 2015/2016

BUILDING KNOWLEDGE / page 29

Smartphone versus classic old cell phone: Which model will dissolve faster in a bath of
nitric and hydrochloric acid? And which can withstand being run over by a 2.4-ton excava-
tor? For the video contest SchoolsON, high school students Marvin Langer and Niclas
Neumann tested just how much of a beating their phones could take. Together with their
cameraman Michael Bressler, the pair won second place for their video. As a reward,
ProSieben invited the team for a set visit to the science magazine show Galileo. Top honors
went to the Film work group at Gymnasium am Stefansberg high school in Merzig. Their
clip about "Why do we forget?" was screened in prime time on Galileo.

Using the slogan "Dreh dein Ding" (shoot to win), ProSiebenSat.1 and the German Children
and Youth Foundation are calling for entries to the second edition of the video contest in
2016. The initiative aims to teach teens about using digital media responsibly. Winners can
not only look forward to seeing their creations aired on Galileo, taff, or ProSieben News-
time but also to visiting the broadcasting group as well as receiving a GoPro camera and
video editing software for their next film projects.

The nationwide initiative was launched at the suggestion of the ProSiebenSat.1 Advisory
Board, which advises on sociopolitical and ethical guestions in addition to making recom-
mendations regarding the Group's media offerings. "With SchoolsOn, we're making young
people more media literate — by stimulating their creativity and sharing film production
expertise while simultaneously teaching them how to work responsibly with video content,”
explains Heike Kahl, managing director of the German Children and Youth Foundation and
member of the ProSiebenSat.1 Media SE Advisory Board. For the contest, students and
educators are provided with teaching materials that include filming tips combined with
information on topics such as respecting the right to privacy and copyright.

Over and above imparting knowledge in a fun way, Chairman of the Advisory Board
Edmund Stoiber believes the Group has a social responsibility: “Media companies have an
important duty to bring their influence to bear in improving media literacy.” ¢

CR

=

www.schools-on.de
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PUTTING A STOP
TO VIOLENCE
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PUTTING A STOP
TO VIOLENCE

It happens at home, behind closed doors, with no witnesses but the children who directly or indirectly
see, hear, and feel its effects. Domestic violence remains a taboo subject. With the TV movie
Die Ungehorsame (The Disobedient Woman), SAT.1 brought this issue out into the light of day and
was rewarded

At last, after three months in a women's shelter,
Monika has moved into her own apartment. It's a
great place — and an even greater feeling to have
made it here. With 38 years of an increasingly hellish
marriage behind her, she has finally found peace.
"Violence crept into the relationship. And when he
started drinking, things got worse and worse. All |
heard morning, noon, and night was 'you bitch,” she
says. She was completely cut off from family, friends,
and neighbors. In fact, she first learned of her own
mother's death in the newspaper. “"No one came by
anymore because they couldn't stand the way he
acted. | was totally isolated.” She had had to give up
her job following a bad accident. On top of the pain,
there was the constant fear that he would "lash out”
and attack her physically, potentially confining her to
a wheelchair for the rest of her life. When another
fight threatened to turn ugly, she finally called the
police and dialed the number for the women's shelter
she had already been carrying around with her for a
long time.

One in two women in Germany has suffered
psychological abuse
It happens in suburban mansions as often as in hous-
ing projects. It affects all social strata, irrespective of
levels of education. Domestic abuse is the most com-
mon form of violence in Germany and one of the big-
gest health risks faced by women around the world.
One in five women in Germany has been physically
abused by a partner and every second woman has
experienced some form of psychological abuse. And
yet, as a study published in 2014 by the European
Union Agency for Fundamental Rights revealed, only 11
percent of women report these incidents to the police.

The inevitable question is: Why didn't you just leave
him the minute it started? "Outsiders always think
that ending the relationship is the answer, but there's
no guarantee. Especially when there are children at
home, it's incredibly difficult,” explains Katja Krieger,
psychologist and media spokesperson for the Ger-
man Federal Association for Women against Violence
(BFF). There are also very real dangers: the risk of
getting killed increases fivefold during separations.

Isolation — losing touch with friends
and neighbors
Miriam, too, is familiar with the question that's so
often asked without a second thought, the question
that dismisses as passivity and weakness all efforts to
put an end to violence within a relationship. More than
that, it's a question that ignores what it means to have
your every move controlled, to be socially isolated,
and — as is so often the case — financially dependent.

She moved to Germany in 2008 on her husband's
promise of love and a comfortable lifestyle. But "it
was all lies from the start.” The first time he hit her,
she was two months pregnant. As multiple studies
confirm, pregnancy and the birth of a child very
often trigger abuse. "I wanted a divorce but my fam-
ily talked me into staying,” she says. When her sec-
ond child arrived three years later, she had long
since been forbidden contact with friends or neigh-
bors. Humiliation and insults were an everyday real-
ity. He "used force to do whatever he wanted to me,”
and dealt blows with his fists, feet, and a shoehorn.
She defended herself and refused to let him dictate
her self-worth. "Are you picking a fight?" she learned
to ask — and then sent the kids to a neighbor.
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»NO ONE WOULD
HAVE BELIEVED ME.K

LEONIE (FELICITAS WOLL)

Die Ungehorsame

The gray garden gate closes softly on the eggplant-purple entrance that Leonie Keller loves, though her
husband finds it “a little inappropriate”: Right from the start of the SAT.1 movie Die Ungehorsame, the
undercurrent of destructive relationship dynamics is palpable. The movie poster he has made for his bride
as a gift when they move into their new home says it all: Her future role is the “Goldsttick” (“little woman"),
with himself, Alexander, as the director. Soon, even this moniker degrades into “horny slut.” Scriptwriter
Michael Helfrich explains, “The road to violence starts with depersonalization. When a woman is no longer
regarded as a human being, self-restraint quickly falls by the wayside.” First aired in March 2015, Die
Ungehorsame (directed by Holger Haase, produced by Ivo-Alexander Beck, Ninety Minute Film) continues to
resonate powerfully with audiences. Helfrich reports that counseling and educational institutions such as the
Faculty of Medicine at Hannover's University of Applied Sciences and Arts use it as a teaching aid. What he
admittedly finds far more surprising is its immediate impact on people: “At the TV crime shows festival in
Wiesbaden, a woman from the audience approached me and told me that the movie had given her the
courage to leave her husband after 30 years of marriage.” The authentic dramatization of the topic has also
garnered national and international honors. With a star cast including Felicitas Woll — whose performance as
Leonie earned her the 2015 Bavarian TV Award — and Marcus Mittermeier, Die Ungehorsame was not only the
biggest hit with viewers at the 2015 3sat audience award and the TV movie festival in Baden-Baden, but
was also nominated for the 2016 Grimme Award and received a gold medal at the New York Film Festival in
the category World's Best TV & Films.
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authorities as well as the most recent legislation in Ger-
many fall far short of giving domestic violence and
trauma the attention they deserve — not just when it
comes to awarding visitation rights" Above all, the
effects of living in @ home where domestic abuse is
meted out are not taken seriously enough.

»CONTROL AND DOMINANCE
ARE AT THE CORE OF A
VIOLENT RELATIONSHIP.«

BARBARA KAVEMANN

Many abusers are highly skilled at
shifting the blame

The German Protection against Violence Act promul-
gated in 2002 enshrines the principle "If you strike
out, you're out" and gives police the authority to
expel abusers from a shared apartment. Sadly, the
catchy slogan sidesteps the reality that violence
against women by their partners does not begin with
actual blows. "Both public debates and support sys-
tems for victims focus on physical abuse, which
obscures the fact that control and dominance are at
the core of a violent relationship,” criticizes sociolo-
gist Barbara Kavemann, a professor at Berlin's
Catholic University of Applied Sciences. Roland
Hertel, a social worker and chairman of the German
Federal Association for Work with Perpetrators of
Domestic Violence, agrees that "far too much
emphasis is placed on physical abuse. Even profes-
sional social services, authorities, and children’'s wel-
fare offices don't approach psychological abuse with
all the understanding and urgency they should” He
adds, "If there's to be any hope of a change in behavior,
it's crucial that action is taken very early on.”

"No one would have believed me," Leonie says to her
lawyer in the SAT1 movie Die Ungehorsame. It's a
statement that encapsulates an abused woman's
fears. "Perpetrators are masters at trivializing and
manipulating — not only their own environment but
also the authorities,” Hertel explains. "They can put
on quite a convincing show, agreeing with counse-
lors, coming across as well adapted individuals, and
acting as if they only want what's best for the wife
and children.” They are also highly skilled at shifting
the blame. Even Hertel was left speechless when he
heard an abuser say, "Why does she keep doing that
to me so that I'm forced to hit her?”

It's not rare for abusive partners to win visitation rights
or custody. Ludwig Salgo is a Frankfurt-based law pro-
fessor specializing in family matters. In his lectures, he
can list innumerable controversial decisions by child
welfare organizations and the courts — for instance,
that "only" the wife was abused, or "I don't want to
hear about any domestic abuse,” as one judge told a
mother. Salgo puts it in a nutshell: “The courts and the

In 2013, a nationwide counseling hotline was set up
for abused women, which is also available to their
families and friends. In the first year alone, over
18,000 counseling sessions were logged. Advertising
the number on screen during the SAT1 movie and in
the trailers resulted in 450 calls connected with the
broadcast. The service is operated by the German
Federal Office of Family Affairs and Civil Society
Functions. "Women need to know that they can get
confidential help and support,” stresses Manuela
Schwesig, German Federal Minister for Family
Affairs, Senior Citizens, Women and Youth. She
believes movies such as Die Ungehorsame are vital
to creating greater awareness about this taboo
topic. "It's always a great comfort to know that oth-
ers have been through the same ordeal and that
what's happened to you is not your fault.”

Every year, women's shelters have to

turn away some 9,000 victims
Despite significant improvements to counseling and
support structures, still more needs to be done.
Today, the country is a long way from being able to
offer every woman immediate access — unimpeded
by red tape — to the protection of a shelter. Particu-
larly in major cities and other highly populated areas,
women's shelters are full to capacity, and often well
beyond. Every year, some 9,000 women are turned
away because facilities lack the space or finances to
accommodate them.

Miriam was lucky. After a near-fatal attack, she and
her children were immediately taken into a women's
shelter. Through conversations with the staff and
other residents, she began to see her way clear to
starting an independent life. The name her children
came up with to refer to their new safe haven says it
all: the vacation house. d

[

www.prosiebensatl.com/en/sustainability/public-value/building-knowledge
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Taking the first step

Watching makes a difference: “Thanks to the collaboration with SAT.1 and inclusion of the hotline in reviews of
the movie Die Ungehorsame, we were able to reach a great many abused women and people close to them,”
says Petra Sochting, head of the violence against women hotline. Advertising the number (08000-116016)
on screen during the movie and in the trailers resulted in 450 calls to the hotline over a period of three days
from women affected by violence and the people around them. Operating for three years now under the
auspices of the German Federal Office of Family Affairs and Civil Society Functions, this first nationwide
counseling service dealing with all forms of violence offers free and confidential information and support via
telephone, e-mail, and online chats around the clock and in 15 languages. In 2015, the service was contacted
about 55,000 times — 11 percent more than in the previous year.

=

www.hilfetelefon.de/en/about-us.html
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One in five women in Germany
has been physically abused by a partner

»WOMEN NEED TO
KNOW THAT THEY CAN
ey GET CONFIDENTIAL
HELP AND SUPPORT.«

MANUELA SCHWESIG

2

Every second woman in Germany
has experienced some form of psychological abuse

PRPOoY

Source: European Agency for Fundamental Rights
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08000-116016
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Peace Nobel Prize winner Malala is one of the heroines who were
honored by the women's channel.

EVERYDAY HEROINES

sixx supports International Women's Day

When Malala Yousafzai talks, people listen — regardless of whether she's speaking in rural
Pakistan or at the United Nations in New York. The children's and women's rights activist
from the Swat Valley in Pakistan began blogging about violence by the Pakistani Taliban at
the tender age of eleven. In 2012, Malala was critically injured in an assassination attempt.
Just two years later, she received the Nobel Peace Prize for her unflinching commitment
to her cause. Now 18 years old, she is the youngest and undoubtedly one of the most
courageous heroines that sixx has ever honored on the "Day of Heroines."

The ProSiebenSat.1 Group TV station used a number of different formats to highlight
women's issues in programming during the week of International Women's Day (March 8).
The show Like Us featured a countdown of women who are committed to social or
political issues and have become role models through their activities. sixx also broadcast
dramas such as Mit geradem Ruicken, Die Frau des Schldfers and The Color Purple, which
spotlight strong female characters. In a nationwide postcard promotion, women were
invited to write a message to their heroines. The point was not just to honor personalities
already in the spotlight. "Every woman looks up to a great friend, mother, sister, aunt,
cousin or coworker,” states sixx CEO Christina Kuby. “International Women's Day is the
perfect opportunity for us to remind everyone to celebrate their personal heroines." ¢
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BACK TO SCHOOL

Education initiative sparks kids' entrepreneurial spirit

Heading back to the classroom isn't a bad idea, even for people already immersed in
professional life. business@school, an education initiative by The Boston Consulting
Group (BCG), has businesspeople sharing their knowledge and practical experience with
students and teachers. ProSiebenSat.1 Media SE supports the program and sends
employees to two Munich high schools.

For a whole year, they coach tenth to twelfth grade students there, not only imparting
their theoretical and practical business knowledge, but also promoting entrepreneur-
ship. In the final phase of the program, participants develop their own business idea
and write a business plan. Then, the students present their concepts at regional and
national events, where a panel of experts selects the best projects. In 2016, a team
from Schwabisch-Gmund won first place for their business idea "SOFRA", a toothpaste
that not only cleans the teeth, but also shows residues.

“The main point of business@school is learning from each other,” emphasizes Babette
Claas, who is a Director at BCG and in charge of the project. According to Claas, inter-
action with ProSiebenSat.l employees enables teachers and students to gain experience
together and try out new types of instruction. Digitalization is crucial in all phases of
the project. "When it comes to digital stuff, some of the kids are way ahead of us, such
as in using Snapchat and similar apps. | always try to channel that knowledge into the
project. My job is to teach them business fundamentals and help them develop
structural thinking. That's how we bring the best of two worlds together,” explains Fabian
Heuschele, investment expert at ProSiebenSat.1 and business@school coach at Munich's
Maria-Theresia-Gymnasium high school. Every year, around 2,000 students from 90
high schools in Germany, Austria, Italy, Switzerland and the United States take part in
the project. ¢
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»HELP MUST BE A
GROUP EFFORT«

With its “"We Help” campaign, ProSiebenSat.1 takes a stand for refugees. Annette Kiimmel,
Senior Vice President Governmental Relations & Regulatory Affairs, talks about employees’' commitment,
unconventional statements, and coordinating the Group's aid efforts.

WE HELP
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No mincing words: With the “Speak Up"” campaign, TV
hosts Joko & Klaas speak out against xenophobia.

ASYLUM SEEKERS

1 01
million
refugees and immigrants

arrived in 2015 in Germany

Source: Federal Office for Migration and Refugees / EASY

Last year, ProSiebenSat.1 adopted Joko & Klaas's
video “Mundaufmachen” (Speak Up) as a mission
statement on the refugee debate. They discuss
“spiritual diarrhea” and “I'm not a Nazi, but ...
idiots”— not the kind of language we usually hear
from corporations.

Annette Kiimmel: That's true, but it's also what makes
the statement so authentic. It's an outpouring from two
people who feel personally compelled to do something
about the xenophobia and racism on social networks.
The video was initially posted on Joko & Klaas's website.
We thought it was so powerful that we broadcast it on

all our stations.

ProSiebenSat.1 is better known for providing
entertainment than sociopolitical commentary. Why
should a media company feel any need to “speak
up" about the refugee crisis?

Kimmel: Our TV stations reach millions of people every
day — that constitutes a social responsibility. The debate
about refugees is one of the most significant sociopo-
litical issues we face in Germany today. It's only right that
we stand up and be counted. | would like to point out
that it's our employees who have put forward most of
the ideas and initiatives to help refugees. Then
ProSiebenSat.1 started picking up on them and coordi-

nating them.

What have the employees put into action?
Kimmel: As the number of refugees continued to grow
last year, many of our staff got involved in donation and
aid drives. Over 100 boxes of clothing and toiletries were
collected for the Bayernkaserne refugee accommoda-
tions, for example, and at Christmas the residents re-
ceived a total of 500 gift bags from us. We also have
staff members who organize tutoring, jogging groups,
or afternoon crafts sessions in their free time.

How has the company encouraged such activities?
Kimmel: Helping must be a group effort. ProSiebenSat 1
assists employees in coordinating and carrying out their
plans. We created a special section for refugee aid on
our intranet. In no time at all, the section logged over
200 e-mails with offers of assistance and project pro-
posals. The next step was establishing the We Help work-
ing group that collects and reviews the suggestions.

What exactly does the working group do?
Kimmel: We meet weekly to exchange news and views
on upcoming projects. We welcome anyone interested
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in joining, no matter what department they belong to.
From executives to interns, We Help represents the full
spectrum of employees. We regularly make use of
ProSiebenSat.1 Academy's Lunch & Learn events, for
instance, to present our projects to the entire work-
force. What's more, we've developed a concept to sup-
port refugees in the long term — beyond our current
donation drives.

What form might this long-term support take?
Kimmel: We came up with the idea of erecting a con-
tainer structure to house multimedia equipment next
to the temporary refugee accommodations in Un-
terfohring near our Munich headquarters. The building
was supposed to comprise a classroom, an Internet
café, and a common room with a TV lounge. Unfortu-
nately, it wasn't long before we ran into a lot of the legal
and bureaucratic red tape that is a real obstacle to
private-sector aid reaching refugees.

What kind of obstacles?
Kimmel: The Unterfohring town council was really
excited about our idea. What's more, the Group also
backed the project and approved a budget. But it quickly

»OUR TV STATIONS
REACH MILLIONS OF
PEOPLE EVERY DAY -
THAT IS A SOCIAL
RESPONSIBILITY.«

ANNETTE KUMMEL
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Wir zusammen

ProSiebenSat.1is part of the “Wir zusammen”
initiative of German companies that support the
integration of refugees in Germany.

CR
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www.wir-zusammen.de

»IT WASN'T LONG
BEFORE WE RAN
INTO A LOT OF
THE LEGAL AND
BUREAUCRATIC
RED TAPE THAT IS
A REAL OBSTACLE
TO PRIVATE-SECTOR
AID REACHING
REFUGEES.«

ANNETTE KUMMEL

became apparent that the district office’s safety concept
and European laws would prevent a structure from being
put up on the property where the temporary airdome
shelter is located. Permanent accommodation for
asylum seekers is now being built in the north of
Unterfohring, and we will implement our plans for a
classroom and communications area there.

Unfortunately, there are still people who believe
that asylum seekers don't need multimedia
facilities.

Kimmel: That's ridiculous. They need to be able to
connect with others and that's only possible if they can
communicate. Cell phones and Internet access are vital,
and often the only way for them to contact home. Plus,
TV helps you learn a new language. The classroom could
be used for training, information, and recreational
events — whether organized by our employees or the
very active refugee support community in Unterfohring.
Financing will be provided by ProSiebenSatl and
through fundraising activities. We could draw on asso-
ciated companies such as the online retailer moebel.de
for the furnishings. Our employees would take on the
job of decorating the rooms — during our Social Days,
for instance, which are scheduled regularly to enable
staff to volunteer with social organizations during office

hours.

How do you handle concerns about, or opposition
to, refugee aid?
Kimmel: Joko & Klaas's statement is the perfect
response to hate speech on social networks. It is impor-
tant to demonstrate an open and tolerant attitude,
educate the public, and encourage contact with
refugees — that's a great way to break down barriers. d
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Sports bring people together: the ProSiebenSat.1 team
at the B2ZRUN company run included refugees.
The proceeds were donated to a refugee charity.

»WE HELP«K

S

Successful teamwork (left to right): Yannick Birlinger
(ProSiebenSat.1), Barbara Katzinger (ProSiebenSat.1),
Vanessa Hadzic (head of clothing distribution at
Bayernkaserne), and Petra Dandl (ProSiebenSat.1).

Generous contributions: in the space of ten days, ProSiebenSat.1
staff donated over 100 boxes of clothes, shoes, bags as well as baby
and hygiene supplies.
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»POVERTY IS
NOT JUST A
MONEY ISSUE«

EEEEEEEEEEEEE
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NEVER A DULL
MOMENT

For over ten years, ProSiebenSat.1 has been using the proceeds from RED NOSE DAY to support social
institutions such as Die Arche (The Ark), an organization for children and teens. In 2015, donations
helped finance a new center in Berlin's Treptow neighborhood. To the young people it serves,
the center is like a second home.

The stickers aren't cooperating. Felix and his friend
Marcel have spent the past half hour patiently labe-
ling jam jars, but the colorful strips always seem to
come out a little crooked. Now Felix has decided he'd
rather wrap lengths of colored wire around the jars
and knot them. The two boys still have a lot of work
ahead of them. They're planning to make jam next
week at The Ark, so they need to get a large supply
of attractively designed containers ready now.

Felix (right) comes to The Ark three times
a week — to eat, play, and do crafts
and homework.

The Ark is Felix's favorite place to spend his after-
noons. Three times a week — whenever it's open —
the 11-year-old drops in. "There's always so much to
do here: crafts, games, barbecues, or | can do my
homework," Felix says.

On the long table, other children have also spread
out their materials for crafts, painting, or solving
puzzles. Supervisors are making sandwiches for
afternoon snack time and preparing drinks in the
open kitchen. In the next room, Felix's half-sister
Jenny and her friend Leyla lounge on a couch, chatting
and watching other children play pool and football.

Some kids have 50 euros in their pocket but nobody
spends any time with them
Many of The Ark's centers are located in “problem
areas,”" although this neighborhood in the southeast of
Berlin does not appear to belong to this category. The
new developments in Treptow feature plenty of green
space and look well cared for, with new apartment
buildings going up near remodeled houses. Nor do the
children look neglected. "Poverty is not just a money
issue. There is also emotional poverty. Some kids have
50 euros in their pocket but nobody spends any time
with them,” Bernd Siggelkow, founder of The Ark, says.

Pastor Siggelkow himself grew up without a mother
and understands how it is when there isn't much
time to spare for children. “In our house, it was all
about just fighting to survive.” He realized at a fairly
early age that children need people to support them
when nobody at home does. Although the childcare
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»I LOVE SEEING THE KIDS
PUTTING THEIR PHONES

AWAY ALL ON THEIR OWN.«

MARTINA KUSCHMANN

THE ARK

20

locations in 11 cities

Berlin [61, Dusseldorf [2], Frankfurt am Main [3], Géttingen [1],
Gransee-Schulzendorf [1]1, Hamburg [2], Cologne [1], Leipzig [1],
MeiBen [11, Munich [1], Potsdam [1]

4,000

children are cared for daily

-l

Source: The Ark

system in Germany keeps them occupied, "programs
are not the key to children's hearts. The only way to
reach them is through love and relationships,” Sig-
gelkow says.

Felix and Jenny come from a blended family. Accord-
ing to Felix, it consists of nine siblings, though his
half-sister claims eleven; the final count varies depend-
ing on which of the parents' ex-relationships you
include. It sounds complicated, but the large number
of brothers and sisters doesn't seem to pose a prob-
lem for the pair. “It's only a pain when everybody
wants to watch TV at the same time," Felix says. His
parents are at home yet don't have much time for him,
he says, because they have to take care of their young-
est, Felix's one-year-old sister.

He used to play games on his phone a lot. But now, at
The Ark, he can't do that too often anymore. No cell
phone games are allowed after 4:30 p.m., according to
Felix, who has lost interest in them anyway. "It's point-
less just running around racking up points for some-
thing all the time,” he says. The Ark's supervisors make
it their priority to help the girls and boys learn to stick
to rules. "Some children have never experienced that
at home," says Martina Kuschmann, a trained childcare
worker who now heads the center. At The Ark, the phi-
losophy works: "I love seeing the kids putting their
phones away all on their own and getting out board
games.”

Parents are invited to come in and talk with the
supervisors every Wednesday

Dozens more children are running around on the
playground next door. Some parents have joined
them: Felix's stepfather is helping his youngest
daughter with her first attempts at climbing, some
of the mothers are sitting on a bench having coffee,
and inside the building a mother is playing pool with
her son. On Wednesdays, parents are also invited to
join in with crafts, help in the kitchen, or ask for
advice when they are facing a problem.

"We aim to assist the families and offer advice and
moral support — especially where women have a
number of children and feel isolated and over-
whelmed,” Siggelkow explains. This support is invalu-
able to mothers like Ramona Wegener, 35, who has
been sending her children here for three years and
comes every week herself. "We all get along well.
They always have a sympathetic ear here,” says the
single mother.
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Problems tend to be resolved casually without a lot
of red tape. There isn't a sense of sitting down with a
social worker to discuss your needs, Siggelkow says.
The Ark feels like a family and the work is based on
relationships: “It's a friend talking to a friend.”

For many, Olga Pritzkau is also like an old friend.
Long before The Ark operated under the aegis of the
church, the pastor's wife spent one day a week work-
ing with children and teens in the community center
at the Evangelical free church. In October 2015, The
Ark took over and expanded the project. Olga, as
everyone calls her, is still involved. "I want to teach
the children that they are valuable,” she says. She is
L thrilled that she can now spend even more time with
Learning and playing together: her charges.
Laura and Jeremy (top), volunteer
Kathi with Leon (center), and

Jenny (bottom) As far as Ramona Wegener is concerned, The Ark is
the best place for her children: "They're safe here
and don't get into trouble.” Her daughter Leyla and
Jenny have become inseparable. At 15, they are the
oldest visitors to The Ark and spend as much time as
they can here. "We are a big community,” the girls
agree. And it's a community that is growing: Accord-
ing to Kuschmann, up to 55 children and 20 parents,
give or take, come regularly. The once-monthly chil-

dren's party numbers even more.

The Ark

In 1995, Pastor Bernd Siggelkow founded The Ark
as a charity for children and teens in Berlin's
Hellersdorf borough to get kids off the streets and offer
them meaningful ways to spend their free time. There
are now 20 centers throughout Germany, where a staff
of mostly volunteers work with some 4,000 young
people. They aim to teach them self-esteem and social
skills, make the most of their potential, and expand
their educational horizons. The Ark is funded
through donations.

CR
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www.kinderprojekt-arche.eu
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Berlin counts six Ark centers. Siggelkow aims to
expand the programs for the many children he feels
live very isolated lives in the city. The Ark is building
a ranch in a Brandenburg village where children will
be able to learn about country life. “They won't just
pet the animals but also care for and feed them, so
they will learn to take responsibility,” Siggelkow
explains.

It's late afternoon, and The Ark is winding down.
Cleanup is in progress at the crafts table and in the
kitchen. Felix and Marcel have succeeded in finishing
today's project with the jars. The last sandwiches
have been doled out. Tomorrow will be a new day for
The Ark. 4

[

www.prosiebensatl.com/en/sustainability/public-value/creating-opportunities

R

Ramona Wegener with her son Jan. Her daughter Leyla has
become close friends with Jenny
(lower left) at The Ark.

RED NOSE DAY

“Feeling good, doing good" has been the motto guiding ProSieben’s donation drives for needy children since
2003. A total of over 12 million euros has been collected to date, not least thanks to the efforts of a wealth
of celebrities. Funding has been awarded to causes including various Ark centers, a shelter operated by the Off
Road Kids Foundation, and a soccer-focused boarding school in Haiti that was set up in the wake of the 2010
earthquake. Support has also gone to Syrian refugee camps, where provisional schools and child-friendly
rooms were built. While in the past the money was distributed among various causes, 2015 marked the first year
all proceeds went to just one project: The Ark in Berlin's Treptow neighborhood. A donation of 133,000 euros
made it possible to open the center in October. This year, RED NOSE DAY collected money for The Ark's
children’s ranch in the Brandenburg village of Schulzendorf. The farm will offer children and families a way to
experience nature and animals up close. RED NOSE DAY has evolved from a daylong comedy event into a
donation drive lasting several weeks. The station’s staff organize the initiatives themselves, so all the funds
collected go straight to their intended recipients.

CR
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www.prosieben.de/tv/red-nose-day
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»CHILDREN SHARE THE
COMMON LANGUAGE OF
SPORTS«
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UKIMWI

The “startsocial” competition provides funding and expertise to social initiatives. Jambo Bukoba is
just such a project. It builds Tanzanian children’'s self-confidence through sports, while educating
them about health issues.

"UKIMWI" is emblazoned in large letters across the
dusty playing field in Bukoba, Tanzania. In Swahili,
ukimwi means AIDS. The elementary school kids have
shaped the letters out of small wooden sticks. Two
teams compete against each other, much like in a
relay race. The team that completes the word first
wins. Now that the disease is written plain for all to
see, it's easier to talk about it — how the virus spreads
and how people can protect themselves from infec-
tion. The game is part of a sports meet for school-
children in northwestern Tanzania organized annually

HIV INFECTIONS IN TANZANIA

1.4 MIO

people in Tanzania are infected with HIV

PRPRPRPRY

3outof 5

newly infected people in the Kagera region
are between the ages of 15 and 24

il

Source: UNAIDS Gap Report 2014

by the Jambo Bukoba association in Munich, Ger-
many. Over 1,000 people — school kids, teachers, par-
ents, and government officials — have gathered in the
stadium by Lake Victoria. It's a hot day but a fresh
breeze wafts over the stands from the lake.

Sitting among the spectators is Jambo Bukoba
founder Clemens Mulokozi. Although Mulokozi lives
in Munich, he traveled to Tanzania once again this
year for the meet. He wholeheartedly cheers the
young athletes on, but has bigger things in mind for
them: "We want to teach the children about AIDS
and boost their self-confidence. Sports is a great
way to achieve that" After all, education, health, and
gender equality are Jambo Bukoba's primary goals.

Bukoba is located in Kagera Region, where the preva-
lence of HIV/AIDS was among the highest in the
country for a long time. Three out of five newly
infected people are between the ages of 15 and 24 —
and four out of five in this demographic group are
girls. Pregnancies, HIV infections, and being married
off young result in many of them dropping out of the
education system while still at elementary school.
Many young people are illiterate. The fact that AIDS
is a taboo subject makes spreading awareness all the
more difficult. "At some point, | realized how limited
the prospects for these children are and | knew that |
had to do something,” explains Mulokozi.

Education, health, and gender equality improve
the children's quality of life
Clemens Mulokozi's father was born in Kagera
Region, while his mother is a native of Germany's All-
gdu region. In the 1960s, the couple met in Munich,
where Mulokozi senior was studying chemistry. As a
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»MANY SCHOOLCHILDREN FIRST
DEALT WITH THE FACT OF AIDS
THROUGH JAMBO BUKOBA .«

CLEMENS MULOKOZI
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» AT SOME POINT, |
REALIZED HOW LIMITED
THE PROSPECTS FOR
THESE CHILDREN ARE
AND | KNEW | HAD TO
DO SOMETHING.«

CLEMENS MULOKOZI

ILLITERACY IN TANZANIA

98 %

of Tanzanian children are enrolled in school

PRPNPRPRY

69.4%

can read and write

Source: Federal Foreign Office

child, Clemens lived and attended school in Tanzania
until he was twelve, when his mother returned to
Germany with him and his sister. When the 51-year-
old looks back on his life in Tanzania, his memories
are mostly of his grandparents, how he would run
around barefoot, fresh mangoes for breakfast, mon-
keys in the trees — but also the corporal punishment
at school. Back then, he was not so much aware of
the other challenges the country faced. "l first
started to focus on the problems in my father's
homeland in 2006."

That was the year his father died in Bukoba. Clemens
flew to Tanzania for the funeral. "During that visit, |
first came face to face with the many social ills that
had passed me by as a child," he recalls. The AIDS
problem naturally became apparent, but so did edu-
cation issues. Some schools still used the same text-
books as in his father's day. He was especially struck
by how disadvantaged girls were. “Ninety-nine percent
of the time, they're the ones who have to collect
water and help with the housework. Between doing
the washing and cooking, there's precious little time
left for studying.”

Empowering women and girls creates

lasting change
After his father's funeral, Clemens, who has a degree
in communications, initially returned to his life in
Munich, where he had been working on the sports
sponsorship program at a bank. Yet he was gripped
by what he had seen in Tanzania. "Eventually, | asked
myself what really mattered to me." The answer
changed his life. "I wanted to give children and young
people in my father's homeland a better chance in
life" A father himself, Clemens Mulokozi decided to
set up an association that would merge social
engagement with sports. “Sports is universal. Give
kids a ball and they share a common language.”
Mulokozi keeps physically fit as a marathon runner,
although he admits with a laugh, "not an especially
good one."

Two years later, in November 2008, he flew back to
Tanzania, fired up and ready to leap into action. In
the interim, he had been working hard on his concept
to combine sports and education. Right from the out-
set, he knew that it would be no easy feat — especially
as sports had not been taken very seriously in Tanza-
nia in the past. “Sports are a luxury,” he had often
heard said. "What | desperately needed was a contact
at the Ministry for Health, Education, Sports, and
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» NEVER WANTED TO BE THE AFFLUENT
GERMAN WHO THROWS MONEY AND SPORTS
EQUIPMENT AROUND. IT'S IMPORTANT TO
ME THAT OUR ACTIVITIES ARE BASED ON

GENUINE PARTNERSHIPS.« CLEMENS MULOKOZI
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Family in Bukoba, someone who would be able to
coordinate the project on the ground and, for
instance, advise us on customs matters and tax
issues. Luckily, | managed to get the officials excited
about my ideas,” he says.

Once he got the green light, he returned to Munich
and threw himself into the project. “Initially, | spent a
lot of time working at night and over the weekends
together with a handful of active members and vol-
unteers.” Today, he has over 50 colleagues in Ger-
many who freely give of their time and energy,
alongside two paid employees in Bukoba. In October
2014, Clemens Mulokozi left his job at the bank and
has since worked for the association in a voluntary
capacity. With a family to consider, that wasn't always

»| HAVE NO DOUBT THAT
JAMBO BUKOBA WILL
MAKE A DIFFERENCE IN
MANY MORE WAYS.«

MARTIN EMELE

T

Team players Clemens Mulokozi and Martin Emele.
The Managing Director of ProSiebenSat.1 Production stepped up to
lend his expertise to Jambo Bukoba as a coach.

easy. But things will be simpler going forward. Start-
ing in 2017, the founder will receive a subsistence
allowance from Ashoka, a nonprofit organization that
supports social entrepreneurs. For the next three
years, his finances will be taken care of so he can
fully focus on his project. His courage and tenacity
are finally paying off and the association has
reached some important milestones: “Many school-
children first dealt with the fact of AIDS through
Jambo Bukoba. What's more, teachers report that
grades have improved and truancy has decreased
thanks to our program.” Jambo Bukoba relies on
teachers as facilitators. To this end, the association
regularly holds workshops that introduce educators
to special games combining sports with sex educa-
tion and gender equality. "After the workshops, we
supply the schools with the necessary equipment,
such as balls and soccer jerseys. The teachers are
tasked with incorporating the games into the school
routine.”

And once a year, a major sports meet takes place.
This pits the region's winning schools against each
other. Developed by Jambo Bukoba, the various dis-
ciplines include the stick relay and soccer matches
involving mixed teams. "We create situations that
help girls gain confidence and boys dispel their pre-
conceptions,” says Mulokozi assuredly. At the end of
the competition, the winning schools are awarded a

Jambo Bukoba

The initiative already has an impressive track
record: By the end of 2015, some 1,200 teachers
from around 1,000 schools had participated in the
Jambo Bukoba workshops and learned how to com-
bine sports with sex education and gender equality.
These educators have access to some 95 percent
of all elementary schoolchildren in Tanzania's East
African Kagera Region. The association has
donated over 6,500 sets of sports equipment to
schools in Kagera. Mulokozi and his colleagues now
aim to expand and fine-tune the concept — first
around Lake Victoria and then throughout Tanzania.
=

www.jambobukoba.com
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Specially developed games boost
self-confidence and remove the taboo
surrounding AIDS.

startsocial

The jury of the 2015 Germany-wide startsocial competition regarded Clemens Mulokozi's Jambo Bukoba initiative as a
standout entry. As part of the competition, founders of social projects receive input from expert consultants from the
world of business, the public sector, or social institutions. After three months of coaching, a jury selects the 25 best
projects from a total of 100. Seven are singled out for an award from German Chancellor Angela Merkel. Mulokozi was
among the national winners in 2015. The ProSiebenSat.1 Group co-founded startsocial in 2001 and continues to back
the competition. Dedicated employees support numerous startsocial projects as coaches or have served as jurors.
Among them is Martin Emele, Managing Director at ProSiebenSat.1 Produktion, who stepped up to lend his expertise
to Jambo Bukoba as a coach. Emele has nothing but admiration for Mulokozi and his project: “The association is
already a very professional outfit, which is why | advised Clemens chiefly on his expansion plans. | have no doubt that
Jambo Bukoba will make a difference in many more ways."

E

www.startsocial.de
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coveted prize: "We renovate classrooms, teachers’
rooms, and sanitary facilities as well as giving the
schools new furniture.” Jambo Bukoba always makes
sure to involve the community in the upgrades so
that everyone plays a part. "I never wanted to be the
affluent German who throws money and sports
equipment around. It's important to me that our acti-
vities are based on genuine partnerships.”

When Clemens sits in the stands cheering on the
competing kids, he sometimes thinks of the U.S. Pre-
sident: "Lake Victoria, on the Kenyan side, is also
where Barack Obama's roots lie. | look at the kids in
Bukoba, thinking there might be future leaders of
nations among them. The potential is there. Now we
want to ensure that the opportunities for develop-
ment are, too.”

=

www.prosiebensatl.com/en/sustainability/public-value/creating-opportunities

c

Competing at a major sports meet for a coveted
prize: renovation of classrooms and sanitary
facilities as well as all-new furniture for the

winning schools.
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ALL-ACCESS TELEVISION

More shows with closed captioning for the hearing impaired

“The wind whistles through the willow in front of the house and rattles the shutters.
The gravel crunches under the heavy steps coming along the driveway. A doorknob
squeaks softly.” These sound experiences are what bring images and narration fully to
life. That's why closed captioning for the deaf and hard of hearing doesn't just write
out spoken text but also describes background noises. It enables the 80,000 hearing
impaired people in Germany to take in both dialog and ambient sound.

ProSiebenSat.1 Group continues to add to its roster of closed-captioned programs. In
2015, its stations averaged 245 series, movies, and shows with this feature each
month. ProSieben tops the list with 1770 programs monthly, including the live finale of
Germany's Next Topmodel - by Heidi Klum. But SAT1, kabel eins, and ProSieben MAXX
also air shows with closed captioning for the hard of hearing. The broadcasting group
is a commercial television pioneer in accessible viewing; ProSieben has been offering
subtitled programming since 2000.4
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WE'RE

ProSiebenSat.1 employees use Social Day to volunteer with charities and social institutions.
Over 300 staff have participated since 2013.

DOING

SOCIAL DAY

OUR PART!

Martina Baumann, Manager Financial Reporting,
SevenVentures

The Miinchner Férderzentrum (MF2Z) provides a home for
senior citizens and people with disabilities under one roof.
My project was setting up a kind of Olympics with lots of
games and sports activities. It was great to see the commit-
ment, enthusiasm, and ambition everyone brought to the
project. Slacklining, boccie, a long-distance water-balloon
toss — all the players met the challenges in their own perso-
nal way. | was in charge of the boccie event along with one
of the medical supervisors, and I also worked on the can
toss and a wheelchair rally. We had a fantastic time! At
lunch, answered a lot of questions about my job and was
amazed at how much the residents knew about things like
the Internet. The day was a wonderful, very enriching expe-
rience for me.d
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Nanette Kdppel , Project Coordinator, 7Stories

Tasso33 is a Munich youth center that offers sports, games, and educational support. The atmosphere is
very pleasant anyway, but to give it an extra something special, we got the outdoor areas ready for summer,
painted, built some raised flowerbeds for the garden, and updated the cloakroom used by the afternoon care
team. It was a day I'll remember for a long time to come! | took away so many impressions that reminded me
how good | have it in life —and that support, no matter how little, can bring a smile to a child's face. d
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Johanna Tibbing, Manager Group Programming Acquisition Digital Content, ProSiebenSat.1

The Heim fiir blinde Frauen (Home for blind women) in Munich is a senior care center that offers blind and
severely visually impaired women assisted living through to an advanced age. We took them on an outing to the
Nymphenburg neighborhood one morning. It was especially rewarding to see how quickly insecurities about
how to approach each other evaporated and personal relationships developed. | met a wonderful old lady and
learned a lot about her and her life. In the afternoon, we all worked in the garden planting trees. It was a great
experience to get away from office routines and spend a day with some very special people. d
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Social Day

Taking responsibility and working to help others
together: these are the goals the ProSiebenSat.1
Social Day aims to fulfill. Since 2013, employees
have had the opportunity to volunteer with charities
and social institutions twice a year during working
hours. Organizations in Munich that benefited from
these activities in 2015 and 2016 included the
Salesianum home for refugees in Haidhausen, the
foundation for blind women in Neuhausen-
Nymphenburg, and the The Ark in Moosach.
Altogether, over 300 staff have participated in the
Social Days so far.

Thorsten Piitsch, Channel Head, kabel eins Doku

Die Arche (The Ark) in Munich’'s Moosach neighborhood is a center built out of containers where
every day around 100 children and teens from the ages of five to 18 eat lunch and receive tutoring
and help with their homework. It also offers recreational activities such as soccer practice and dance
workshops. The Ark is moving to a temporary venue while the containers are being replaced with a
large building for the kids. We helped them with the move, dismantling furniture, hammering, packing,
and labeling boxes until late in the evening. It's a good feeling to be a part of something society needs
— and especially to do something for the kids who come to The Ark every day. | was aware of The
Ark's work, but being right in the thick of things is something different altogether. Hats off to the
supervisors and carers who bring such enthusiasm and passion to their task of giving the children a
second home.d
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»| AM PROUD TO BE PART OF GREEN
SEVEN, BECAUSE ENVIRONMENTAL
PROTECTION AND SUSTAINABILITY ARE
CLOSE TO MY HEART«

Stefan Godde, Presenter and Reporter
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GREEN SEVEN
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»WATER IS
DIGNITYK

Clean water is a human right. Still, many people are careless with this precious resource.
And yet, it doesn’'t take much for every one of us to live sustainably in our local environment.
By encouraging people to “Save the Water,” ProSieben's weeklong Green Seven initiative
aims to motivate more people to start thinking about tomorrow ... today.

Suddenly, the ground collapsed beneath Eli Raz's
feet. "I fell downward, deeper and deeper. | thought |
was being buried alive.” When the dust lifted from
the mass of rubble, he saw sunlight. But he was
stuck—eight meters down in a sinkhole. Calling for
help in the deserted area on the west coast of the
Dead Sea would have been futile. His cell phone had
no reception. Soon his kibbutz would miss him,
hoped the geologist from Israel's Dead Sea & Arava
Science Center. Hours later, he began to write his last

GLOBAL DEMAND FOR WATER

55%

more drinking water will be

billion: the world's population

required by 2050
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Source: Stiftung Weltbevélkerung / Prognose UN

words to his family on pieces of toilet paper. At last,
they found him. The nightmare was over. The place
where years ago tourists from all over the world filled
beaches and campgrounds is now completely closed
to the public. Enormous sinkholes litter the land-
scape. In 1990, 70 such craters had been identified,
but by 2016, they numbered more than 5,500. The
cause is the declining water level in the world's lowest
lake at 429 meters below sea level. Each year, it drops
by about a meter as its neighbors Syria, Lebanon,
Israel, Jordan, and the West Bank draw out more
groundwater than nature can replace. Freshwater dis-
solves salt deposits underground, causing the earth
to collapse. "Each vyear, virtually 1,000 new craters
form,” reports Christian Siebert, geologist at the
Hemholtz Centre for Environmental Research (UFZ)
in Leipzig, Germany, who has been analyzing develop-
ments at the site for ten years now. "Living conditions
and the socio-economic situation will deteriorate
dramatically,” he says.

Everyone can take action to
protect the environment
Water is a locally finite resource, a precious com-
modity. Two-thirds of the 7.4 billion people inhabiting
our blue planet suffer from a lack of freshwater at
least some of the time, and not just in countries geo-
graphically predisposed to drought, but in industrial-
ized countries as well. Water supplies for the residents
of major metropolitan areas such as London, Barce-
lona, and Mexico City run dry from time to time. The
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reasons include poor water management, global
population growth, urbanization, climate change, and
waste in agriculture and industry as well as both the
private and public sectors. For instance, 25 percent
of London's drinking water ftrickles away due to
dilapidated pipes. In Mexico, this figure can reach 40
percent.

California experiencing worst
drought in 1,200 years
"Save the Water"” is the battle cry of the weeklong
Green Seven campaign launched by ProSieben in
summer 2016 to promote a change in thinking.
Everyone can take action to protect the environment
— and motivate others to act sustainably, as illus-
trated by the example of Tony Corcoran. The "water
crusader” criss-crosses Los Angeles with his camera,
videotaping prominent water wasters. Although
California is still in the throes of what is already a
five-year dry period, Hollywood stars reqgularly have
their huge expanses of lawn watered with sprinklers
and the water in their pools changed out. Corcoran
publishes his videos on social media. "I am not trying
to call people out. | want them to change the way
they think,” the scriptwriter explains. An entire army
of "water paparazzi" now patrols the streets, regularly
posting pictures of stars such as actor Tom Selleck.

The fire hydrant in the adjacent neighborhood was
tapped multiple times to water his avocado farm.
Some celebrities, like Barbra Streisand, have learned
their lesson from this public pressure. Since aerial
photos of her villa in Malibu were published online,
she has mostly retired the lawn sprinklers and
installed rainwater cisterns and a graywater system,
US media report.

Only responsible use of this valuable resource can
help to weather dry spells — in the southern United
States, in the Middle East, and in central India, which
is experiencing its worst drought in 20 years. Failed
crops are forcing many farmers to go into debt in
order to feed their families, and thousands in the state
of Maharashtra have committed suicide because they
saw no way out. It is not the weak monsoon but
rather political mismanagement that is causing the
misery, asserts Rajendra Singh, the 2015 recipient of
the Stockholm Water Prize. "We have enough rain-
water. If we store it and exercise discipline in using it,
the water shortage will be over."

The 56-year-old proved this in his home state of
Rajasthan where at one time many regions were
parched. But the use of rainwater storage tanks
allowed the groundwater to regenerate. He got seven

Green Seven

Once a year during the Green Seven initiative, ProSieben changes the color
of its logo from red to green. During this week, environmental issues top the
agenda to raise awareness of environmental protection and sustainability
among young people in particular. In 2015, the call to action was
“Save the Bees,” training the spotlight on the threat to the bee population and
mobilizing people to protect their ecosystems. “Save the Water" was the
2016 motto for the initiative launched back in 2009. This time, presenter
Stefan Godde of the TV show Galileo reported from locations including
California, which for the past five years has been experiencing its
worst drought in 1,200 years. “Putting environmental issues front and center
for viewers and bringing problem areas into focus without pointing fingers —
that's what Green Seven is about,” Gddde states. “None of us are angels
when it comes to how we treat our planet. But little adjustments can make
a big difference.”

www.prosieben.de/tv/greenseven
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dried-up rivers to start flowing again. "Many people
returned happily to their villages,” he says proudly.
"Water is the source of life, the path to prosperity.
Water is dignity."

Groundwater in China
heavily polluted
Groundwater is a basic human right. Unfortunately,
the international community is still very far from
attaining this United Nations (UN) goal: 748 million
people have no access to clean drinking water, and
around one-third have neither a toilet nor a latrine. In
many places, wastewater flows untreated into rivers,
lakes, and oceans or seeps into the soil unchecked.
Around 60 percent of the groundwater in China, the
world's most populous country, is heavily polluted with
industrial waste, fertilizer, and household garbage. In
Asia, nearly half of all river kilometers are soiled with
excrement, the UFZ reports. A sustainable water
supply and sewage disposal are key factors for
prosperity, warns Stefan Uhlenbrook, coordinator of

the UN's World Water Assessment Programme. Every
million US dollars invested in the water sector creates
12 to 20 jobs in the United States and as many as
around 100 jobs in Latin America — throughout all
economic sectors. According to findings in the UN's
World Water Development Report 2016, three out of
every four jobs depend on water. "Water is a resource
that for too long was viewed as freely available and
underestimated as a growth factor,” explains Uhlen-
brook. "Sustainable investments pay off — for the
economy, society, and the environment."d

=
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Promoting sustainability

The Galileo Wissenspreis award is reqgularly presented by ProSieben to honor inventions and ideas that
promote a sustainable and environmentally friendly lifestyle. In 2016, the prize was won by Kiezkaufhaus, an
online shop for local stores offering a cargo bike service.

The Galileo Wissenspreis is conferred annually as part of the European environmental GreenTec Awards
launched by engineers Marco Voigt and Sven Kriger in 2008. The aim of the GreenTec Awards is to
shine a light on ecological innovations by recognizing winners in the categories of Automobility, Construction
& Homes, Recycling & Resources, and Water & Sewage. In 2016, ProSieben/Galileo and the World Wildlife
Federation (WWF) introduced a special new award, the “WWF Galileo Green Youngster Award.”

E

www.greentec-awards.com
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PRECIOUS RESOURCE

One-fourth of the world's population will
experience water shortages by 2050

Water scarcity

397 millions I B :.ibitions
Water stress

1.6 billions I B :obilions

Total

2.0 bitlions [ NN 4.1 billions

2010 2050

Water stress: 1,000 to 1,700 m? per person/year
Water scarcity: under 1,000 m? per person/year

Source: Population Action International

WATER FOOTPRINT

A product’s water footprint covers every link in the production chain from cultivation of the
raw materials to final assembly.

Amount of water required to manufacture a product:

Cotton T-shirt (250q): 2,500 liters
Wheat (1kg): 1,827 liters

Chocolate (40%/1009): 1,720 liters
Coffee (250ml): 264 liters

Source: www.waterfootprint.org
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On tour: Volker and Iris Westermann (at the rear center, right)
with Nicole and Stefan Lindenberg

LIFE WITHOUT BARRIERS

Challenge inspires people and breaks down prejudices

The Westermanns are on the road again. This time, Iris and Volker are exploring South
America with their friends Nicole and Stefan Lindenberg. Samba, sun, sightseeing, and
the warm hospitality of the locals make the trip through Argentina, Uruguay, and Brazil
an unforgettable experience for the group. Westermanns weite Welt documents the
adventures of the world-traveling couple, who have been to locales including Southeast
Asia and Canada, for Challenge on SAT1 Gold and kabel eins.

"We want to inspire people and show that you can do a lot more than you think in a
wheelchair," Volker Westermann says. The two journalists shoot, edit, and produce their
reports themselves. "Our travelogues are about lust for life — and that's something every-
one should have, whether they walk or use a wheelchair" The monthly TV magazine
Challenge is produced under the aegis of the Arbeitsgemeinschaft Behinderung und
Medien eV, an association that works to promote inclusion in the media, and features
reports on the lives of people with disabilities. Its aim is to inspire others to live active lives
to the full extent their abilities allow. The show is also designed to generate publicity and

break down prejudices, thereby promoting the concept of inclusion in the community.<
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Strong together: The taff hosts Thore Schélermann, Rebecca Mir,
Daniel Aminati, Annemarie Carpendale and Viviane Geppert are the
faces of the ,,Bleib-fair” campaign.

PLAY FAIR!

TV magazine taff calls for tolerance on Diversity Day

Too fat, too dark, gay — or simply different? The anonymity of the Internet makes posting
mean and derogatory remarks quick and easy. And almost everyone has heard of cyber-
bullying or has experienced how hurtful exclusion can be, whether in real life or on social
media. According to the national cyberlife study conducted by German anti-cyberbullying
organization "Bundnis gegen Cybermobbing,” 17 percent of German schoolchildren have
already been victimized. Students as young as elementary school age already suffer greatly
from verbal attacks on the Internet, not infrequently followed by depression. And 19 percent
of children and young people surveyed have been the perpetrators in this scenario.

With its "Bleib-fair” ("Play Fair") campaign, the ProSieben magazine faff set an example for
greater tolerance and acceptance by launching a broad-based social experiment. Various
applicants were invited to a fictitious job interview. They were told to wait on a couch and
were filmed with a hidden camera. Another applicant who was actually working as a decoy
with the "Bleib-fair” campaign asked them to translate a Facebook message written in
English. The post was deeply insulting to the supposed applicant. What taff wanted to know
was how people react to bullying and exclusion. The answer is provided by three moving
clips in which the victims of bullying receive heartfelt compassion and support.

The "Bleib-fair" project is part of a series of on- and off-air campaigns launched by
ProSiebenSat.1 to mark Diversity Day 2015, a national day of action organized annually by
Charta der Vielfalt (Diversity Charter). This initiative aims to advance the recognition, appre-
ciation and inclusion of diversity in the corporate culture of German companies. In signing
the Diversity Charter in 2014, ProSiebenSat.1 underscored the Group's commitment to creat-
ing a workplace free from prejudice and exclusion while promoting employee diversity. 4

CR
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O OUT AND

AKE SOME

OVIESK

The FIRST STEPS prize promotes the work of ambitious young filmmakers and gets them
started in their careers.

FIRST STEPS

llker Catak picked up a variety of awards for his
short film Sadakat, including the Student
Academy Award in the category of Best Foreign
Film, in Los Angeles in 2015. But for the director,
FIRST STEPS still remains the most important
newcomer prize awarded in Germany.

It's pretty easy to make a movie these days since the
requisite technology is available to virtually everyone.
Many younger people are making films, so it really
helps when an award like FIRST STEPS shines the
spotlight on you. When | filmed Sadakat, my final pro-
ject at Hamburg Media School, I never dreamed it
would be so successful. We won four young talent
prizes in Germany and also gained substantial interna-
tional exposure by winning the Student Oscar.

FIRST STEPS is probably the most important honor
given to budding filmmakers in Germany. The award's
NO FEAR category rewards courage and promotes
innovation, which is great. At the same time, the prize is
a door opener and the key to a vast network. What
FIRST STEPS facilitated among other things was my
acceptance to the film academy — which is worth a lot.
Another beneficial factor is the prize money because it
creates breathing space for creativity. It helps not to
have to worry about earning the rent next month. The

award additionally brought me the attention and recog-

nition | needed to create new material, which only pre-
cious few in Germany would have invested in otherwise.
We are currently filming an adaptation of the novel £s
war einmal Indianerland — it's a gamble for which | am
receiving a lot of support.

And it is the accolades | received for Sadakat that
paved the way for that. I'm pleased that so many
people are aware of my film. Sadakat — Turkish for
"loyalty" —is about a young woman who hides a
demonstrator from the police. This causes her to be
targeted by the authorities. Narrating the story of a
human dilemma, the movie features some aspects of
my own personal background. | have family in Istan-
bul. At the time of Gezi Park, we discussed the protests
long and hard, but at some point we came to an
impasse. The divide in society illustrated by the filmis
something I have experienced first-hand.

When | teach today, | tell the students, "Grab a camera,
and go out and make some movies.” They don't have
to be technically perfect, but they must tell a compel-
ling story. What I'm looking for is a point of view that's
honest and authentic. It has to be emotional, not
cerebral or hidden behind a hip facade. This kind of
ambitious content takes guts, and FIRST STEPS is one
of the awards that reward courage like that. d



ProSiebenSat.1 Group / OUR RESPONSIBILITY 2015/2016

ENGAGING CULTURE / page 85

ILKER CATAK



ProSiebenSat.1 Group / OUR RESPONSIBILITY 2015/2016

ENGAGING CULTURE / page 86

»FEAR IS A BOON

TO THE CREATIVE

PROCESS«

Patrick Vollrath won the FIRST STEPS award in
the medium-length film category for Everything
Will Be Okay, his final project at Vienna Film
Academy, which was completed without a script.
The drama involving the kidnapping of a child by
her father earned a Student Academy Award and
was even nominated for an Oscar.

I don't know whether prizes can fuel creativity, because

the creative work is done before the honor is received.
Inany case, FIRST STEPS is an important win. | made
many contacts as a result, and several production
companies have approached me. After receiving this

FIRST STEPS

Launched in the year 2000, FIRST STEPS is a young
talent prize awarded to students at film schools in the
German-speaking countries for outstanding final film

projects. The annual prize money of 92,000 euros goes

to foster the creative potential of ambitious young
filmmakers, helping them get started in their careers.

A private film industry initiative by producers Bernd
Eichinger and Nico Hofmann, the award is a project
of the German Film Academy in partnership with
Mercedes-Benz, ProSiebenSat.1 TV Deutschland, UFA,
and Warner Bros. FIRST STEPS honors directors for
films of various lengths and genres. It also includes a
cinematography prize and an honorary special

achievement award for work with talented newcomers.

Since 2012, the NO FEAR award has been presented to
film production graduates who have shown particular
courage in working with challenging material.

CR

=

www.firststeps.de/welcome

kind of award, people treat you differently. Plus, your
confidence in your own work grows. Suddenly you real-
ize that what you are doing might not be the worst idea
after all, and that's a really good feeling.

Everything Will Be Okay is the first film | made after
finishing school where | did exactly what | wanted with-
out listening to anyone else. This makes it all the more
gratifying to be honored for that effort. I'm not saying
it's bad to listen to and learn from other people. On
the contrary! The process of copying is an essential
step as part of your personal development. If you
absorb the basics that others have already perfected,
at some point your own unigue voice develops auto-
matically. The road to reaching that point is some-
times rocky, but fear and uncertainty are a boon to
the creative process.

In Germany and Austria, we can be very happy
because, compared with the rest of the world, we have
been very active in promoting young talent. Nonethe-
less, | do think it would pay off if we were prepared to
take more risks. Maybe eight out of ten films won't
amount to very much, but two are really amazing. It
would be nice if there were greater willingness to try
out new things, to support challenging content and
different approaches to filmmaking. For instance, | had
a synopsis for Everything Will Be Okay, but no script.
We let the actors discover the essence of each scene
and find their own voices. If my work had been a regu-
lar movie rather than a student film, many people
would have had difficulty supporting it. I'm convinced
that taking more chances when working with young
people would be worth it.d

[
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»FILMMAKERS SHOULD
DO WHAT THEY'RE
PASSIONATE ABOUTK

Stefan Gartner, Senior Vice President German
Fiction, Coproduction & Film Policy at
ProSiebenSat.1 TV Deutschland, talks about the
broadcasting Group's efforts to promote
young talent.

FILM FUNDING

Germany has a number of prestigious awards for
fledgling talent. Why has ProSiebenSat.1 also
decided to support young filmmakers?
Stefan Gartner: Many of the awards are devoted to art
house formats or public TV. We recognized the need
for additional options to filmmakers who want to try
their hand at mainstream material. This is why we
have entered into special partnerships with the
Baden-Wirttemberg Film Academy and the University
of Television and Film in Munich. Within the scope of
the Young Lions program, for instance, we foster young
talent at the Baden-Wurttemberg Film Academy by
providing expertise, funding, and airtime. Born of a
collaboration between ProSiebenSat.1 TV Deutschland
and the University of Television and Film Munich, the
mainstream award honors the best ideas for a TV movie.

What approach do you take in fostering
up-and-coming talent?

Gartner: Experimentation of all kinds needs to be part
of a university education. Our offerings aim to intro-
duce professional practices from an early stage. In
other words, students receive a standard TV movie
budget for their debut project — something that, as
far as | know, is unique in Germany. The funds come
with the proviso that the student filmmaker take a
professional approach, developing and producing the
project with a potential SAT.1 audience in mind.

How bold are novice filmmakers allowed to be when
it's ultimately about pleasing a mass audience?
Gartner: They should be trying to find their own voice
while still studying. That means doing whatever
they're passionate about. The important thing is that
their first full-length film be a testimony to their capa-
bilities, if they haven't already established them by
that point. Quality is paramount because ultimately it
wins the day. Director Baran bo Odar, for example, cre-
ated his box office hit Who am [ on the back of his film
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Natalia Belitski and Florian Bartholomai on the set of
Undercover kiisst man nicht

Stars of tomorrow

Collaborating with film schools to promote young talent

ProSiebenSat.1is committed to a host of projects and initiatives that promote up-and-coming filmmakers

in German-speaking countries. Within the scope of these activities, young talent is given the opportunity
to work on exceptional material and projects. The Group supports these endeavors by providing expertise,
funding, and airtime. Among other initiatives, ProSiebenSat.1 has endowed the Series chair at the Baden-
Wirttemberg Film Academy, under which students have benefited from regular classes since 2006.
Plus, SAT.1 will air the movie Undercover kiisst man nicht by graduate filmmaker Jan Haering in 2016.
Thomas Schadt, managing director of the Baden-Wirttemberg Film Academy, emphasizes how important
the collaboration is for young talent: “This cooperation is immensely beneficial to all our students who
are interested in genre-specific and mainstream work.” What's more, ProSiebenSat.1 honors the Academy's
top students with Young Lions awards. The broadcasting Group supports a total of seven institutions, including
the Bavarian Television Academy (BAF) and the Hamburg Media School. For six years now, ProSiebenSat.1
has also cooperated with the University of Television and Film Munich in recognizing the best concepts for
a TV movie with the mainstream award.

The Silence. Although the two movies share little the-
matic DNA, The Silence convinced us of his directorial
abilities. For young filmmakers, it pays to follow through
on an idea they believe in.

What kind of material do you look for?
Gartner: The springboard is always a story the film-
maker feels compelled to tell. On top of that, we look
for narrative formats that are accessible to a broader
audience. Genre and subject can largely be freely cho-

sen. The SAT1 TV movie The Disobedient Woman is a
good example: domestic violence in a marriage is no
lightweight topic. But framed as a thriller with a hero-
ine in the lead role, it was a great fit for us. A Head Full
of Honey, the feature film we co-produced that's any-
thing but a conventional Alzheimer's story, is another
case in point. In each instance, the filmmakers suc-
ceeded in reaching an audience that might not other-
wise grapple with the subject and drove their message
home to powerful effect.



